e Standards/Measurement Criteria m-- ——
(**Dratft)

Design and Merchandising
Fashion Design and Merchandising - Option A
CIP No. 52.1900

These state standards are designed to be delivered in asequence of courses. * Standards 1-15 areto be
taught asanintroductionwithinthe Design and Merchandising program.

**Pleasenote: Thefollowing CTE program Standar ds/M easurement Criteriaaretentativeuntil
assessments ar e established.

*1.0 EXPLORE A CAREER PLAN IN DESIGN AND MERCHANDISING

1.1  Examinetraditional, non-traditional, and entrepreneuria design and merchandising
occupational choices

1.2  Review designand merchandising career opportunity information

1.3  Identify trendsin design and merchandising related occupationsthroughlabor  market
research on wages, typesand locations of opportunities

1.4  Recognizefactorsthat influence design and merchandising career choices

15 Rdateinterests, skills, and attitudesto career explorationin design and merchandising

1.6  Review post secondary education required for careersin design and merchandising

*2.0 PRACTICE EMPLOYABILITY SKILLS REQUIRED FOR A

DESIGN AND MERCHANDISING OPPORTUNITY

2.1  Identify factorscontributing tojob successin design and merchandising

2.2 Demongtratework ethicsand behavior

2.3  Discusshow socid skillsarehepful inobtaining and maintaining ajobindesignand
merchandisng

24  Practicetheuseof terminology related to design and merchandising occupation

25  Discussdementsof professionalisminadesignenvironment

*3.0 DEVELOP JOB SEARCH SKILLS FOR THE DESIGN AND

MERCHANDISING INDUSTRY

3.1  Resesarchemployment opportunitiesin designand merchandising
3.2  Critiqueajobapplicationonlineand in hard copy

3.3  Review professond dress, interviewing skillsand resumes

34  Demonstratethe useof technology inajob search
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*4.0 ANALYZE FACTORS THAT INFLUENCE HUMAN BEHAVIOR IN A
DESIGN AND MERCHANDISING ENVIRONMENT

*5.0

*6.0

4.1
4.2
4.3
4.4
4.5
4.6

Describe how persona valuesinfluence choicesand goas

Explain how cultureinfluencesbehavior

Develop socia awarenessrelated to diversity

| dentify anthropometricsand how they affect designs

Discussergonomicsand how equipment isusedinthedesignfield

Explain how disability and physicd attributesinfluence clothing designsor human
environments

ANALYZE FAMILY UNITS BASED ON SOCIAL, CULTURAL,
PHYSIOLOGICAL, ECONOMIC AND PSYCHOLOGICAL
FACTORS AS THEY RELATE TO CLOTHING AND HOUSING

NEEDS

51  Examinerecent changesinfamily structures

5.2 Examinestagesinthefamily lifecycle

5.3 Recognizeculturd differencesinfamilies

54  Reviewtheimpact of physiological changesor differencesonfamilies
55  Identify theimpact of economicdifferencesonfamilies

PRACTICE EFFECTIVE COMMUNICATION SKILLS FOR THE
DESIGN AND MERCHANDISING WORKPLACE

6.1
6.2
6.3
6.4

6.5

6.6

Interpret verba and nonverbal communication

| dentify barriersto effective communication

Practice skillsused to communi catewith clientsin adesign workplace

Identify guidelinesand etiquettefor effectivewritten communication (letters, reports,
emal)

Recognize and adapt to language barriers, ethnicity and gender in adesign workplace
context

Practice communication skillsto deal with conflict and problem solvinginadesign
environment
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*7.0 PARTICIPATE IN LEADERSHIP ACTIVITIES SUCH AS THOSE
SUPPORTED BY FAMILY, CAREER AND COMMUNITY

LEADERS OF AMERICA (FCCLA)

7.1  Determinetherolesand responsibilitiesthat |eadersand team membershbringtoa
designand merchandising organization

7.2 |dentify persona leadership style

7.3  Describecharacteristicsof an effectiveteam player

7.4  Discusscharacteristicsof effectiveteams

7.5  Practicetechniquestoinvolve each member of theteam

7.6 Demonstrate teamwork required for adesign and merchandising environment

7.7  Practiceeffectivemeeting management

7.8  Participateinadesgnand merchandising career development event

7.9  Deveopandimplement apersona and professiona improvement plan

7.10 Demondrate busnessetiquetteand networking skills

7.11 Practicethedecision-making process

7.12 Examinethedifferencesbetween consensusbuilding and mgority decison making

*8.0 DEMONSTRATE TECHNOLOGICAL LITERACY FOR THE

DESIGN AND MERCHANDISING WORKPLACE

8.1  Examinetheusesof technology inthedesignand merchandisngfield
8.2  Communicateusngteecommunicationtools

8.3  Demonstrate basic usage of computers (input, storage, output)

84  Accessinformation electronicaly (vialnternet, CD-ROM, etc.)

8.5  Understand and properly useemail

*9.0 APPLY PROBLEM SOLVING AND DECISION MAKING

PROCESSES TO DESIGN AND MERCHANDISING SITUATIONS
9.1  Practiceproblem-solving processesfor adesign and merchandising environment

9.2  Describemethodsof establishing prioritiesfor adesign and merchandising workplace

9.3  Prepareaplan of work and schedulefor the design and merchandising industry

9.4  ldentify and createtoolsfor theeva uation of products/servicesinthedesignand
merchandisngindustry

9.5 Exploretheneedsof interna and externa customersfor adesign and merchandising
workplace
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*10.0 APPLY MATHEMATICAL PROCESSES TO PROBLEMS IN
DESIGN AND MERCHANDISING

10.1
10.2
10.3

104
10.5

Express problemsin design and merchandising using numeric, symbolic and/or graphic
representations

Perform mathematica ca culationsin the context of design and merchandising rel ated
problems

Demonstrate knowledge of unitsof measurement (English and metric)

Usetechnology inthesolution of math-rel ated problems

Cdculatemateria quantitiesneeded for adesign project

*11.0 DEMONSTRATE DRAWING AND VISUALIZATION SKILLS
REQUIRED FOR DESIGN AND MERCHANDISING

111

11.2
11.3

Employ varioustypesof drawing mediaand surfacesintraditiond or digital formusedin
adesgnenvironment

Illustrate the basic el ementsand principlesof designusing traditional or digital media
Apply fundamentalsof color theory intraditiona or digital media

*12.0 APPLY MEASUREMENT TECHNIQUES

121

12.2
12.3
124

[ dentify common measurement toolsused in design and merchandising and their
functions

Sel ect an appropriate measurement techniquefor aspecific measurement need

Select and use the appropriate measurement tool for thetask

Determine degree of accuracy required for aspecifictask or s gtuation

*13.0 PRACTICE SAFE WORKING PROCEDURES FOR A DESIGN AND
MERCHANDISING WORKPLACE

131
13.2
133
134

135

Identify responsibilitiesof professionasto create/maintain asafedesignand
merchandising work environment

Explain appropriate safety precautionsfor adesign and merchandising workplace
Apply ergonomic principlesfor ades gn and merchandising environment

Recognize and demonstrate safe use of basic equipment for adesign and merchandising
workplace

| dentify and learn to access codes and standards such asAmerican DisabilitiesAct
(ADA), Uniform Federa Accessbility Standards (UFAS) flammability and safety
requirements

*14.0 EXPLORE THE LEGAL AND ETHICAL ENVIRONMENT OF THE
DESIGN AND MERCHANDISING INDUSTRY

141

14.2
14.3

14.4

Explainthe basic conceptsinvolved in contract law, consumer law, and consumer credit
and protection

Define code of ethicsfor adesi gn and merchandising environment

Examinetherel ationship between ethicsand thelaw for the design and merchandising
industry

Examinethe problemsre ated to maintaining ethical standardsin Stuationswithout a
clear standard
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*15.0 EXPLORE MARKETING PRINCIPLES FOR DESIGN AND
MERCHANDISING OPERATIONS

151
152
15.3

|dentify target markets
Select productsor servicesto link with customer needs
| dentify Strategiesfor promoting products/services

16.A INTERPRET INFLUENCES ON THE FASHION DESIGN
INDUSTRY

16.1a
16.2a
16.3a
16.4a
16.5a

Examinethe history and psychology of fashion
Evauatetheimpact of fashion trendsand forecasting

Explain how clothing and accessoriescommunicate val ues
Explaintheroleof leading designersin determining fashiontrends
Utilizefashionterms

17.A ANALYZE THE FASHION DESIGN AND MERCHANDISING
INDUSTRY

17.1a
17.2a

17.3a
17.4a
17.5a
17.6a
17.7a

Describe businessopportunitiesinthe apparel industry

Comparethe organization and operation of thefashion product categoriesrepresented
intheindustry

| dentify the stages of apparel production

Describetheimpact of technology on apparel design and production
Andyzeinternationd factorsaffecting theappard industry

Summarize demographic, societd, and cultura factorsaffecting theapparel industry
Determinetheimpact of design decisionson the cost of apparel products

18.A ANALYZE FACTORS THAT DETERMINE THE SELECTION OF
CLOTHING IN RELATION TO PERSONALITY AND BODY TYPE

18.1a
18.2a
18.3a
18.4a

Explain how people expressthemsel vesthrough the use of clothing

| dentify body typesand characteristicsthat influence the proper selection of clothing
Compare persona body characteristicswhen making clothing selections
Explainhow anillusion of size can be created by the proper selection of fabric design
andtexture

19.A ANALYZE THE PRINCIPLES AND ELEMENTS OF DESIGN

191
19.2
19.3
194
19.5
19.6
19.7

Identify key dementsand principlesof design

Demonstratethe use of the basic design elementsand principles
Demonstrate an understanding of the color principles

Differentiate between hue, vdueand intensity

Consider how color impactsdesign

Assesstheelementsand principlesof design utilized intextile products
Select specific huestoillustrate color principlesin variousdesign themes
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20.A APPLY KNOWLEDGE OF TEXTILES, FIBERS, AND FABRICS

20.1
20.2
20.3
204
20.5
20.6
20.7

Understand the history of fibersand fabrics

Analyze characteristicsof natural and manufactured fibers

| dentify characteristicsof fabricswith variousyarn construction
Evaluatewoven, knit and other methods of fabric construction
Evduatefabricfinishesand color gpplication methods

Select appropriatefibersand fabricsfor specific end users

Interpret [abeling information to determine care proceduresfor variousfabrics

21.A ESTABLISH SAFE USE OF EQUIPMENT

21.1
21.2
21.3

Usetrade equipment and tool sappropriately
Maintain and store equipment
| dentify proper safety procedureswhen using care products and equipment

22.A APPLY PRINCIPLES OF QUALITY APPAREL CONSTRUCTION

22.1a
22.2a
22.3a
22.4a
22.5a
22.6a
22.7a

Comparethequality of different clothing construction techniques

Interpret pattern directionsfor constructing textileitems

Determineyardage, cost of fabric and other needsfor selected pattern styleand use
Perform patternlayout and cutting for garment construction

Construct agarment using apattern

Practi ce effective pressing techniques using appropriate equi pment

Evauatethe construction and proper fit of garments

23.A PREPARE FASHION DESIGNS

23.1a
23.2a
23.3a
23.4a
23.5a
23.6a
23.7a
23.8a

| dentify design featuresof agarment

| dentify garment stylesand partsthat make up agarment

Draw afashionfigure

Sketch afashiondesignonacroquis

[llustrate the principlesand elements of designin fashion sketches
Select appropriatefashion swatchesfor afashiondesign

Createaflat showing all of the design featuresand construction details
List the stepsin devel oping asamplegarment

24.A INCORPORATE COMPUTER TECHNOLOGY TO CREATE A
FASHION DESIGN

24.1a

24.2a
24.3a
24.4a
24.5a
24.6a

Identify computer software and applicationsfor computer-assisted design (CAD) inthe
fashionindustry

Operate computer hardware and utilize appropriate softwarefor fashion designing
Createandillustrate fashion designsusing computer hardware and software

Use computer technol ogy to scan and createflats, illustrationsand textile designs

Use scanned original designsto create agarment

[llustratethe creation of anappare line
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25.A RELATE THE IMPORTANCE OF ACCESSORIES TO FASHION
25.1a Identify accessory categories
25.2a Describeaccessory styleswithin various categories
25.3a Explainquality construction featuresof different accessories
25.4a Generdizerulesfor accessorizing garments

26.A DEMONSTRATE ORAL COMMUNICATION SKILLS FOR THE

DESIGN AND MERCHANDISING WORKPLACE

26.1a Usequestioning techniquesto obtain needed information from an audience

26.2a Interpret verba and nonverbal communications

26.3a Demondrateactivelistening skillsduring communications

26.4a Usetechnical language appropriatefor thefield of design and merchandising

26.5a Employ appropriatetechnologiesfor aformal presentation

26.6a Prepare, organizeand deliver presentationsincluding salestalks, incorporating other
appropriateverba and nonverba communication skills

26.7a Demondratecollaboration skills

26.8a Demondrateeffectivete ephoneetiquette

27.A DEMONSTRATE WRITTEN COMMUNICATION SKILLS FOR THE

DESIGN AND MERCHANDISING WORKPLACE

27.1a Conduct formal/informal research to compileappropriatetopica information

27.2a Organizeinformation and develop anoutline

27.3a Writebusinesscommunicationsusing appropriateformat for thesituation

27.4a Using appropriatetechnology, prepare draft documentsusing established rulesfor
grammar, spelling and sentence construction

28.A EVALUATE THE ROLE OF A SMALL FASHION DESIGN AND

MERCHANDISING BUSINESS IN THE ECONOMY

28.1a Examinetheroleof small busnessonloca, state, national and international economies

28.2a Ligtthefactors, including persond traits, which contributeto successin small business

28.3a Compare/contrast the advantages/di sadvantages of sole proprietorships, partnerships
and corporations

28.4a Andyzetherdationship of customer service and customer satisfaction on the success of
abusiness
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29.A RECOMMEND ACCEPTED BUSINESS PRACTICES FOR
DESIGN AND MERCHANDISING

30.A

31.A

29.1a

29.2a
29.3a

29.4a
29.5a
29.6a
29.7a

29.8a
29.9a

Research the proceduresfor starting an entrepreneurial businessinthedesignand
merchandisngfield

Develop abudget based on abusiness plan for adesign and merchandising business
Develop abudget based on abusiness plan for aFashion Design and Merchandising
Busness

Develop anincome statement and bal ance sheet for adesign and merchandising
business

Interpret financia information for decision making and planning including the need for
banking services

Monitor and adjust business operationsbased on financia performance
Anayzeinsurance and benefit needs

Assessclient needsand manage customer relations

Describetheimpact of quality communicationson the success of adesign organization

29.10a Anayze contractsfor potentia work, including essential elementsfor the protection of

both parties

DEMONSTRATE STORE OPERATION PROCEDURES

30.1a
30.2a
30.3a
30.4a
30.5a
30.6a

30.7a

30.8a

30.9a

Understand the operation of retailing

Mark and stock merchandise

Determine merchandisebuying practices

Conduct receiving procedures

Definethe parametersof quality customer service

Apply pricing procedures and fee structuresfor productsand servicesthat maximize
return and meet the customer’s perception of value

Perform sdlling techniques demonstrating an understanding of how to meet client buying
needsand motives

| dentify codes and standardsthat storesmust implement to meet the needs of customers
and workerswith disabilities

Demonstrate customer serviceskills

30.10a Demongtrate consultation skills

EXHIBIT MARKETING SKILLS FOR THE DESIGN AND
MERCHANDISING INDUSTRY

3l.1a
31l.2a
31.3a
3l.4a
31.5a
31.6a
3l.7a

31.8a

Apply psychologica knowledgetofacilitate marketing activities

Understand visua merchandising and itsimpact

Assembleavisua marketing presentation

Create product displaysusing theelementsand principlesof design
Determinetheroleand effectivenessof advertisng

Explainthe useof promotional activitiesto market productsand services

Exhibit ethical behavior in marketing and apply persuasion appropriately to create
goodwill and trust

Describefunctions of the marketing processasthey result to the successful operation of
abusiness
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32.A PARTICIPATE IN LEADERSHIP ACTIVITIES SUCH AS THOSE
SUPPORTED BY FAMILY, CAREER AND COMMUNITY

LEADERS OF AMERICA (FCCLA)

32.1a Determinetherolesand responsibilitiesthat |eadersand team membersbringtoa
designand merchandising organization

32.2a |dentify personal leadership style

32.3a Describecharacteristicsof an effectiveteam player

32.4a Discusscharacteristicsof effectiveteams

32.5a Practicetechniquestoinvolveeach member of theteam

32.6a Demonstrateteamwork required for adesign and merchandising environment

32.7a Practiceeffective meeting management

32.8a Participateinadesignand merchandising career development event

32.9a Developandimplement apersona and professiona improvement plan

32.10aDemongtrate bus ness etiquette and networking skills

32.11aPracticethe decision-making process

32.12a Examinethedifferences between consensus building and ma ority decision making

33.A PREPARE FINANCIAL RECORDS AND ACCOUNTS FOR A

DESIGN AND MERCHANDISING ORGANIZATION
33.1a Explainchecking account records

33.2a Explain accountspayableand accountsreceivable

33.3a Complete expenserecords

33.4a Preparefinancia statements

33.5a Examinepayroll records/information

34.A EXPLORE DESIGN AND MERCHANDISING SYSTEMS THEORY

AND PRACTICE

34.1a Explainhow planningisusedtoimproveoverdl organizational performance

34.2a Useorganizationd chartsto anayzetheworkplace operationsof adesign and
merchandisng busness

34.3a Explainhow work plansand budgetsare used to all ocate people and resources

35.A EVALUATE LEADERSHIP STYLES APPROPRIATE FOR THE
DESIGN AND MERCHANDISING WORKPLACE
35.1a Determinepersond characterigticsof effectiveleaders
35.2a Compare/contrast |eadership and management styles
35.3a Describehow cultura/ethnic differencesaffect interpersond interactions/
communicationswithinagroup
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36.A

37.A

38.A

PREPARE FOR EMPLOYMENT IN DESIGN AND

MERCHANDISING

36.1a Deveoparésumé

36.2a Completethejob application process

36.3a Researchacompany asapotentia employer

36.4a Demongrateinterviewing skills, including pre-interview preparation and post-interview
follow-up

36.5a Deveopaportfoliothat reflectsaprogression of work specific to thefashion design and
merchandisngindustry

MANAGE AN INDIVIDUAL CAREER PLAN FOR THE DESIGN AND

MERCHANDISING INDUSTRY

37.1a Examinecareer optionsinfashion design and merchandising, including entrepreneurship

37.2a Determine persona and career gods

37.3a Develop career goalsbased on interests, aptitudes, and research

37.4a Describefactorsthat contributeto job satisfaction and success

37.5a Determineeducational requirementsand training necessary to beemployedinthedesign
and merchandisingindustry

PARTICIPATE IN WORK-BASED LEARNING EXPERIENCES FOR

THE DESIGN AND MERCHANDISING INDUSTRY

38.1a Usetechnology appropriatefor thejob

38.2a Demondtrate positivework behaviors

38.3a Demondtratepostiveinterpersond behaviors

38.4a Understand how to adapt to changesin theworkplace

38.5a Practicework-based |earning by participating in asupervised fashion related work
experiencein anindustry setting or by participating in the operation of aschool based
enterprise

10
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